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NOW GIRDLE THE UNIVERSE 


By J. H. SEIDELMAN 


(Assistant Manager, 


Foreign Department, Paramount 


Famous Lasky Corporation) 
"The news that Publix Theatres Corporation is to send stage 
“production units to Canada for the first time, brings an interna- 
tional flavor to the activities of this gigantic exhibition branch of 


‘rst occasion of Publix sending a 
Sunit into what is to the United 
States foreign territory, and by 
'the very nature of/;its gesture it 
3 should once more 
provoke every 
Paramounteer, no 
matter what his 


What a story 
this is to re- 


; tee rae capacity, into 
jyour Sunday once more con- 
‘| mewspapers! templating the 
Sfit will build | international 
Wpublic confi-| ramifications of 
pp gence in your! this Paramount 
j theatre! P ‘ ‘ 
j organization. 
Just as the 


Domestic Department within the 
United States and Canada has its 
)Publix circuit of theatres, so the 
Woreign Department of Paramount 
"has its chain of thedtres, super- 
‘yised and controlled by the foreign 
department. The bond of Para- 
mount is the 
these two theatre organizations. 
' Publix operates its domestic thea- 
tres and the Foreign Department 
Operates its theatres abroad in a 
number of countries. 
Mutually Beneficial 


and not of presumption., which 
prompts the remark that each 
' circuit ean learn and benefit from 
the other. Each has its array of 
Problems, its set of local condi- 


petites. What they have in com- 
“mon is the worldwide bond of 
‘Human nature. And so the Pub- 
Vix systems and ideals go forth 
“fgom here into distant lands, and 
‘from these distant lands come 
and thoughts adaptable to, 


im what corners of the globe are 
hese Paramount theatres of the 
sign Department? 
In London you will find the 
endid Plaza and Carlton thea- 
built on the most modern 
€s, and both less than two years 
In ideals and management 
se are Publix houses. Week 
and week out they both play 
“host to visiting royalty, the Plaza 
beine equipped with a special 
Royal Box for this purpose. Few 
Theatres in the world can claim 
Whe distinction of the Plaza in the 
tally important matier of play- 
host to the world’s notables. 
Theatre in Paris 
Likewise the Paramount in 
Paris, a theatre of infinite splen- 
dor, and the only motion picture 
house on the Continent of Europe 
} quipped with an air-condition- 
| ing plant. During the tecent 
European heat wave this was the 
| Only theatre to play to a profit in 
Paris. 
(Continued on Page 2) 


the world-encircling Paramount organization. 
Start in Montreal, at the Capitol, in Se 


it is the spirit of cooperation | 


tions, its varying tastes and ap-, 


‘ODAY! 


Publix unit shows 
ptember.. This is the very 


CHATKIN GETS ADDED 
BURDEN IN PUBLIX 


Announcement has been made 
by Sam Katz, ‘president of the 
Publix Theatres Corporation of 
the enlargement of responsibilities 
and duties of David J.. Chatkin, 
who has been in charge of the 
buying of short film subjects for 
the Publix circuit and as division 
manager of the Eastern Theatre 
Division. |His territory of theatre 
supervision for the Home Office 
includes all operations in New 
York City and Brooklyn, the 
“Metropolitan” in Boston, Shea’s 


‘ : \“Buffalo” and ‘‘Hippodrome’”’ and 
sole link between | 


neighborhood theatres in Buffalo; 
the ‘Olympia’ in New Haven, and 
the new “Minnesota” in Minneap- 
olis, including the Finkelstein & 
Ruben-Publix operations in Min- 
neapolis and St. Paul. 


Mr. Chatkin will continue su- 
pervision of the buying of short 
subjects and theatre operation in 
his district, as well a participation 
in other problems of the industry. 


The further elevation of Mr. 
Chatkin within the ranks of the 
senior executives of Publix is 
another striking and encouraging 
example of the Publix policy of 
giving recognition within the or- 
ganization. 


Mr. Chatkin ranks high in the 
industry for ability in its nu- 
merous phases, He has been in 
charge of film distribution and 
sales for years, with major organ- 
izations, and has had practical and 
intimate experience in almost 
every other branch of the industry. 
He has been.an executive in Pub- 
lix since its organization, during 
which time his accomplishments 
have proven of invaluable, assis- 
tance not only to the organization, 
but to subordinate individuals as 


well. 


PARADISE GETS 
PUBLIX UNITS 


Paradise, new Publix-Balaban & 
Katz theatre on the west side of 
Chicago, will become part of the 
wheel playing units originating at 
the Oriental theatre here. This 
will prolong the stay of ‘“B’’ units 
in Chicago to five consecutive 
weeks and giving the troupes nine 
weeks of time. 

Paradise open 0 
1.. Mark Fisher w 
ceremonies. 


n or about Sept. 
{11 be master of 


pan SS SS SET SR ae Bee a SS a SL ED 
ra RR ata nO ev TR a RE ae Can PEL Ea Ree a, 


WIN BOOSTS 
FOR WORKERS 


Following publication in ‘‘Pub- 
lix Opinion” of the statement by 
Mr. Katz, calling for more rigid 
economies in operation, response 
of a most encouraging sort is be- 
ing given in most quarters, ac- 
eording to Mr. Nichols G. Weiss, 
executive in charge of co-ordina- 
tion of inter-departmental affairs. 

“We are finding, for instance, 
that telephone. and telegraph ac- 
counts which total into the thou- 
ands every ‘month, are being 
curbed. The attitude of enthu- 
siasm and goodwill towards the 
firm on the part of all employees, 
is effecting many other economies; 
principally in assuring the firm of 
getting what it pays for, not only 
in personal service, but in offering 
ideas, advice and information to 
department heads so that the ef- 
fectiveness of each department can 
be further enlarged. 

“The greatest economies are be- 
ing effected of course thru more 
economical purchasing of mate- 
rials ete., and more economical 
use of same, due to the renewed 
keen interest employees evince in 
these necessary economies. 


“Because of this persenal atti- 
tude on the part of employees, a 
few are now receiving recognition 
which may mean promotions. The 
program of economy does not 
mean that salaries will be cut, or 
that one person will be made to 
do the work of two, for the pur- 
pose of saving a salary. There is 
no need of apprehension on the 
part of anyone who is usefully oc- 
cupied.’’ 

This program of economy is a 
permanent one designed to assure 
the economic operating soundness 
of the firm just as much as aggres- 
sive leadership assures its supe* 
riority over competitive com- 
panies, 


AT YOUR 


erally: 


pared to render. 
quickly! 


by local newspapers. 
feel privileged to give out. 
your clearing house, 
and approvals. You 


Opinion’ for official m 
fall within the scope 90 
newspaperman wor 
may be assured tha 
and the Home Office. 


Send Mr. Marx your ideas Oo 
proposed for publication in 


. Here’s a new service “PUBLIX OPINION” is offering to 
Advertising Managers, House Managers, and Executives Gen- 


Any question that, can be answered in New York will be 
answered by return mail or wire! 

Just address PUBLIX OPINION at the HOME Office. 

The answer will come back thru this publication, from 
the proper authority, with approval of all concerned for de- 
viation from routine organizational channels. 

Frequently it happens that some special service is needed 
in utmost haste. This is the service PUBLIX OPINION is pre- 
We'll get the proper sources to respond 


Particularly is this true in the case of information wanted 
You NOW can give a definite “yes” or 
‘no’? to newspapermen who want information that you do not 

PUBLIX OPINION will act as 
and immediately get the necessary answers 
ean encourage motion picture and dramatic 
editors, editorial writers, etc., 
aterial, information, photos, etc., that 
f Publix or Paramount’s field. 
king on an EXCLUSIVE story or feature 
t his interest will be fully protected by you 


OR SCHOOL 


HEATRES ECONOMIES TO! ASK MANAGERS IF COURSE IS 


WANTED, THRU ‘PUBLIX OPINION’ 


Acting upon a suggestion made by the editor of 


“Publix Opinion,’ Mr. Ha 
of Theatre management, ha 
whereby “Publix Opinion” 
each issue, a sketchy ‘“‘corres 
manageent, based upon th 


Schools for Management, d 


3 CRITICSNOW 
COVER WIRED 
THEATRES — 


Now the highbrow editors of the 
music columns are devoting their 
attention to synchronized film. 


When Emil Jannings’ newest 
Paramount feature ‘‘The Patriot” 
was released as a Lubitsch special, 
and had its premiere at the Rialto 
theatre in New York, it was re- 
garded by many of the most im- 
portant music critics as an event 
of sufficient magnitude to warrant 
serious discussion. 

The motion picture theatre to- 
day, therefore, is now in the pecu- 
liarly happy posi- 
tion of warrant- 


Here’sastory| ins attention 
you should] from three re- 
localize ana] viewers on the 
get re-print- dailies. 

ed in ALL The movie crit- 
your Daily| ic takes a erack 


at the films, the 
dramatic or vau- 
deville reviewers are there for the 
stage shows, and now the music 
critics are tossing their hats into 
(Continued on Page 2) 


SERVICE! 


newspapers. 


to write directly to ‘Publix 


Any 


rry Marx, General Director 
s under consideration a plan 
will be enabled to print in 
pondence’”’ course in theatre- 
e operations of the Publix 
irected by Mr, Jack Barry. 


The objections to the ‘‘corres- 
pondence’ course in ‘Publix 


Opinion” are nu- 
merous. 

In , the © first 
place, it is pos- 
sible thereby to 
furnish valuable 
ammunition to 
the opposition. 

In the: second 
place, the effort, 


a 


Write your 
letter TODAY 
on this sub- 
ject! You 
won't be ask- 
ed-again, or in 


cdstA Miglancte de, FEES, RMD EN 

! ah e 
siamese sketchy, and will 
; Your opm} not do full jus- 
ion, either| tice to the splen- 
way, is valua-| did work that 
ble and Mr.| Mr. Barry and 


the management 
department is ac- 
ee en ey COLD Sie in 
training for the industry a high 
quality of junior’ executives. 

In the third place, the work of 
getting this material ready for 
publication is a huge and toilsome 
job which will go completely to 
waste unless house managers, ad- 
vertising managers, and others 
who read ‘‘Publix Opinion’ are 
willing to take the articles and 
personally conduct from them a 
miniature . ‘‘management-school”* 
in each theatre. 

The Home Office executives feel 
that most of the subjects being 
taught in the school in New York 
are well known to experienced 
showmen—but that unless recall- 
ed to the attention of a veteran, 
new-comers to the industry from 
other than.the school channels 
might not have the benefit of the 
instruction because the veteran 
manager might forget for the 
moment the importance of the 
knowledge he struggled so hard, 
himself, to acquire. 

If a sufficient number of Pub- 
lix partners, house and advertising 
managers will write to Mr. Marx 
and pledge themselves to take the 
articles from Publix Opinion and 
use them as a basis for weekly or 
bi-weekly lectures on showman- 
ship in their own operation, Mr. 
Marx says he will be willing to 
recommend that the effort be 
made. 


If sufficient interest is not 
evinced within the next two 
weeks, the matter will be dropped. 

So write your opinion, one way 
or another, to Mr. Marx, TODAY! 
Send a carbon copy to your di- 
vision and district manager. 


Marx needs it. 


PERRY MANAGES NEWMAN 


Mr. C. C. Perry has been en- 
gaged as Manager of the Newman 
Theatre, Kansas City, and reports 
for duty next Saturday, August 
25th. 


n the training course 
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NOW PUBLIX 
IS WORLD’S 


tinued from VPage 1) 
great 
owns 


other 
Paramount 


In ten 
France 
operates theatres. 
jee and management, gathered 
from the heart of the organiza- 
tion, are inenuicated in the 


cities in| 
and | 
Ideals of sery- | 


man- } 


PUBI 


PUBLIX 


avers and staffs of these houses. | 


as was the case 
these ideals 
more. fre- 


In France, just 
in the United States, 
are making. better and 
quent picturegoers of the people, 
and teach them to seek and to 
appreciate a higher grade of film 
entertainment. 

Paramount’s 


exhibition activ- 


ities extend likewise into Belgium, | 


into Austria and also into Spain. 
In this last-mentioned 
there will be found Paramount’s 
magnificent Coliseum Theatre in 
Barcelona, one of the most mag- 
nificently imposing 
world. 

Some of the 
tion picture thee 
Paramount 


rtres on the earth's 
surface are theatres. 
They are to be found 
Sweden. 

Mexico Too 


little closer to the 


country } 


theatres in the |} 


farthest north mo- |} 


in Malmoe, | 


he World we find | 


theatre—the Olym- 

n Mexico City. This house 

he exhibition pace-Setter for 
the entire republic of Mexico. It 
has men with enthusiasm and ini- 
tiative at its helm and il 
be nroud of some of the recoras 
i in both box of- 


in the making of 


nd operates thea- 

- Brazil and Japan. 

In Brazil we have the sumptuous 
Olimpio and Capitolio at Rio de 
Janeiro, i the a of them 
ail, the Pe mount of Sao Paulo, 
; completion. 

atre it is expected, 

e best of the Pub- 

and the man who 

destinies of the 

the United 


for he past two or three 


ean well | 


quiring knowledge and |} 


theatres are 

tial Hogaku- 

est film house 
and the mecca of 
notables in the 
Y Maeaddaas 


In 
climaxed by t 
za of Tokyo, tl 
in the nation, 
the 
Flow ery 
So the fact is apparent that 
Paramount owned theatres girdle 
the globe. Locally there are the 
Publix theatres, and abroad there 
are the theatres owned and man- 
aged by the Foreign Department. 
But they are Paramount houses, 
all of them, inspired by the’ same 
ideals, screening the 
tures, presenting to the 
of the world the 
tainment in the finest settings. 
And so when Publix 
stage unit into 
first time in history we know, just 
a little bit more forcefally than 
we knew before, that Paramount 
is truly the international host in 
the matter of motion picture hos- 
pitality 


LAST GALL! 


For several months, “‘Pub- 
lix Opinion” has requested 
photos of Advertising and 
House managers, assistant 
managers, home office execu- 
tives, field executives, organ- 
ists and orchestra leaders 
etc., together with a brief 
biography of each. 

To date the returns have 
been very meagre. 

If you all knew JUST how 
these photos and biogra- 
phies are to be used, not 
only for publication, but for 
your identification in discus- 
sions of you for. promotion, 
ete., you’d burn up Uncle 
Sam’s rubber-tires comply- 
ing with the request. 


same pic-| 
peoples | 
greatest enter- |} 


gends a} 
Canada for the | 


Stunts Like | 
These Make | 


News Fans 


The thrill that comes once in 
a life time, even for a newsreel | 
| cameraman, was had the other day | 
by Tom Cummins of the London 
office of the Paramount News, 
| when he took a ride, around a five 
hundred foot high ferris wheel, 


IX OPINION, WEEK (OF 


lashed upside down to its rim. So} 

istartling was the stunt that the} 
lpictures of Cummins himself | 
l|cranking away’as he seemed to 
jdangle from the sky, were almost 
jas interesting as the film that he 
| made of the world gradually turn- 
ing topsy-turvy. 


Emanuel Cohen, editor of Para- | 
| mount News in commenting on 
| the story said: 


“Judging from the _ pictures| 
| themselves and from the clippings 
from English newspapers that I} 
|have received, Cummins and E. | 
gp of our London office seem | 
to have staged quite an extraor- 
dinary feature. They had received | 
word that’ the ferris wheel at| 
Blackpool, near Liverpool, which | 
has a tower that rises five hundred | 
feet above the street, was to be 


overhauled by steeplejacks. They 
at once started out to cover the 
story and on the way conceived 
the idea of developing the event 
into the picture that they did. 


AUGUST 


NATHANIEL FINSTON 


steamy 


EELS LSB 


WHO’S WHO IN. UNIT HOUSES| 


File This! 


Manager 

Geo. Laby 

J. C. MeCurdy 
Vincent McFaul 
Ed. Smith 

John Balaban 
Arthur Baker 
H. B. Watts 
Nate Frudenfeld 
Ernest Morrison 
Raymond Jones 
Wm. O’Hare Robt. Kelly 
Cc. B. Pincus L. C. Furman 
Sidney Dannenberg Louis Finske 
Robt. Hicks Jack Chalman 


Publicity Man, 
Lou Goldberg 
Vernon Gray 
Cc. B. Taylor 
Ross Wiegand 


Jack Shelley 


Archie Baley 
Lionel Wasson 


Gene Finley 


LRN IES SOS RE SS 


W. K. Hollander 


25TH 1928. 


ADOLPH 


DUMONT 


Pearmnnset any Ate ts nt 


ose Mel 
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Mi LOLOL OEE 


_ DOMINIC “SAVINO SoU: 


Theatre 
Olympia 
Metropolitan 
Buffalo 
Minnesota 
Chi-Tiv-Upt 
Denver 
Riviera 
Capitol 
Palace 
Worth 

Texas 
Metropolitan 
Alabama 
Howard 


PARTNERSHIPS 


Geo, Trendle 
Spyres Skouras 


Oscar Doob 
Reeves Espy 
‘Geo. Tyson 
Maurice Barr 
Robt. Doman 


A. B. Chaddick 
Gus Eysell 
Joe Nase 


Michigan 
Ambassador 
Indiana 
Saenger 
Metropolitan 


Frank Whitbeck Granada 


LOEW HOUSES 


H. P. Kingsmore 
J. H, Brennan 
W. A. Haynes 
EB. J. Melniker 
Wallace Allen 
H. H. Maloney Hal, Olver 
Livingston Lanning Wm. McGrath 
Mr. Raymond 
Wm. Saxton 
Larry Beatus 


Joe Di Pesa 
H. H. Maloney 
Chas. Winston 


Sam Rubin 


Junior McGeehan Century 


State 
Allen 
Ohio 
Palace 
Midland 
Penn 
State 
State 
Palace 


Corrected to July 1, 1928 


City 

New Haven 
Boston 
Buffalo 
Minneapolis 
Chicago 
Denver 
Omaha 

Des Moines 
Dallas 

Ft. Worth 
San Antonio 
Houston 
Birmingham 
Atlanta 


Detroit 

St. Louis 
Indianapolis 
New Orleans 
Los’ Ang 
San Fr 


Baltimore 
Boston 
Cleveland 
Columbus 
Indianapolis 
Kansas City 
Pittsburgh 
St. Louis 
Syracuse 


(C itt from Pa 


the ring. * ‘few yoars: 
cinema theatre was deen 
worthy of dote by eritic 
besides the three Gr 
mentioned, the art 
quently discusses the 
with which the mode 
loaded, and the be 
itor finds interesting 
ial in comparisons 
and. film-production, 
Paramount F 

In the ease of “The 
Paramount was extr 
nate in having a ready” « 
Feamoneon of competent mis 
j authorities to do the 
| ting canned music to” the 
The Publix and Parame 
atres group of nearly 120 
atres in the United States, C 
and Europe, has had the ex 
jience that comes from paying 
directing nearly 50,000 u 
musicians every week. 

To organize and djrect this 
army of music makers, 
found, it profitable to @€ 
high-type of musical > exe 
| musi¢ theorists, musi¢ § 
\creative artists. Th 
|general direction of 
|Finston, have for several | 
pepo excellent musical 
ithe theatres. Now they @ 
| Jicating the effort not only i 
|theatres where orchestras @ 
|be retained, but for the * 

; music as well. 


| Thus it, is that in scoring 
} Patriot’ for the 75 piece 
| movat Theatre orchestra, t 
|years of phonograph recording 
perience possessed by Mr. Fin: 
stood him in good stead. A 
| his ten years of conducting 
/huge cinema- symphonies in 
'theatres as the Param ba 
| Rivoli and the Capitol® 

| York, The Chicago, Tivoli 
jtown in Chicago, and ther gt 
| edifices of the movies. y 
|that, Finston, as concert 
j}under such men as W 
}rosch, and in similar 
jin the New York 

; opera orchestra, the 
|phony and other great 
| tions, has had an envia 
tion for the worthwhile 
music. His organizatio 
terned from practical ideals 
jin eighteén years of that 
|music. Adolphe Dumont? 
| under Finston’s supervision,’ 
jand conducted the music 
for the synchronization of 
Patriot,” almost parallels Mr. 
ston’s experience. 

All of the music, except f 
Russian hymns sung by a 
perial Russian choir du 
“overture” and several 
made up of original com 
for this picture. These 
works of Girard Car 
Dominico Savino. In 
tion, the star trumpeter 
Philadeiphia Symphony, 
violin of the New York 


monic, and several noted 
players from other noted 6 
tras, augmented the 
Orchestra under Mr. 
baton. 


Jack Shelly 
Denver in 


ine ae ne 


The late Houdini | 

champion jugglers a 
best tricks would only : 
a weak imitation of Jae’ 


. 


ght government censorship 
the hundreds of red tape 
d miles that lay between 
and the American border, Rob- 
: urnbull, Mexico City staff 
ieraman for Paramount News 
through with the first pic- 
on the assassination of Pres- 


-elect Obregon and gave 
ramount another nation-wide 


WHY YOU SHOULD : 
FEATURE YOUR 
PARAMOUNT NEWS 


FEW weeks ago ‘“‘Pub- 
te lix Opinion” told you 
about the daredevil cour- 
age Paramount camera- 
men displayed for the 
benefit of your theatre, 
when the ‘‘Bremen’’ fly- 
ers crashed. : 

Now comes this epic of 
Obregon, and Turnbull! 
_ The daily press tells 
the public about these 
scoops! 
If YOU don’t play them 
up in your ads, YOU lose 
money! And you deny to_ 
the public a chance to see 
what they’ve read! 
PARAMOUNT’S NEWS- 
REEL IS ONE OF YOUR 
BEST STARS! 


Emanuel Cohen, Editor of Para- 
unt News in commenting on 
story, stated: 
‘In some ways this story was 
ie of the most troublesome to 
over that we have had this year. 
the fact that we did come through 
t is entirely due to Turnbull’s 
renuous efforts and to the or- 
anized and persistent plugging 
the entire’ Paramount staff 
e to the story. 
Slept in Plane 
the first sixty hours that 
owed the killing of the Mexican 
eader, Turnbull .had_ only what 
‘sleep he could secure while flying. 
1= that time he traveled near- 
i, thousand miles over and 
ish some of the most danger- 
| country on the. continent. A 
en different plans had to be 
ked out, discarded and re- 
le, air mail schedules had to be 
“ked, planes hired and means 
mmunication fought for. All 
had to be managed by Turn- 
jin addition to covering the 
self. 
nen it came to making the 
ures, American cameramen 
ered all kinds of handicaps, 
t times risking their lives. 
hin a few minutes after Obre- 
on was killed, armed troops were 
rolling the streets and hustling 
ws men to cover. 
1igh, rioting broke out in a 
ifferent points and no one 
whether the country was 
o be precipitated. into- an- 
bloody revolution. The 


excitement that ; 
hone service became disrupt- 
it was impossible to get 
‘9 New York or for that 
make any kind of long dis- 
Jl. Finally, all airplanes 
e neighborhood of Mexico 
were rounded up. by the Gov- 
t and not permitted to be 
from their hanears during 


eck in the event of miscar- 
of other plans. He then. 
d out and re-shot these first 
well as others that were 
rily developing. The next 
lours he divided between 
et telephone or tele- 
essages through to New 
ng to hire a plane that 
een tied up by the Gov- 
, and covering the great 
‘that milled ominously 


ra ; 


Feeling. 


e first north bound train 


through the streets or sullenly 
waited outside the assassinated 
leader’s home. 


Got Plane 

“After a long night’s work, 
Turnbull finally located a plane in 
Tampico, some two Bhuudred miles | 
from Mexico City and govern- 
mental restrictions. From New 
York, I at last managed to get 
in touch with him and formulate 
definite plans by using the Ameri- 
ean Consulate and American Em- 
bassy in Mexico City to transmit 
my messages. Turnbull rounded 
off his story, had the Tampico 
plane fiown secretly to a point 
twenty miles outside of Mexico 
City and early in the day he took 
off for the American border some 
five hundred miles away. 

“Meanwhile, I had telephoned 
Urban Santone, our San Antonio 
Bureau Manager, to hire a plane 
and fiy down to Brownsville to 
meet Turnbull. Hugh Jamieson 
from the Dallas office, also secured 
a plane and flew south to Laredo} 
to intercept Turnbull’s first ship- 
ment, made by train. No sooner 
had packages of film been received 
than both planes took off for Dal- 
las. They arrived within an hour 
of each other. The negatives that 
they carried were rushed to the 
Dallas laboratory, developed and 
duplicated. The original negatives 
were tossed aboard the airmail 
plane leaving that afternoon for 
Chicago and New York, while 
prints were prepared for the 
south, southeast and southwest 
from ‘the dupe negative held in 
Dallas. 


“pwenty-four hours later Turn- 
pull had managed to work his way 
on board the special funeral train 
pearing Carranza’s body, and was 
making a .quick trip’ back to 
Mexico City to guard his territory. 
Fifteen hundred miles to the 
northeast our men were waiting at 
the New York air field with a fast 
car and two motorcycle policemen 
as outriders to bring the Obregon 
film into town to a waiting labora- 
tory force, as soon as the airmail 
plan arrived. And not only was 
a complete beat scored that night, 
with -Paramount News the only 
newsreel on Broadway with the 
Obregon pictures, but. also into 
every corner of the country the 
pictures were rushed, by airmail, 
fast car and train, with the result 
that in practically every instance, 
Paramount News was days instead 
of hours ahead of its competitors.” 


AUTO PARKING 
AD-NOTE GETS 
DETROIT COIN 


Oscar Doob of the Publix-Kun- 
sky theatres in Detroit, with his 
usual forcefulness, has effected a 
means of getting auto owners -to 
+eome to the theatre. 
icity department staff went around 
and made arrangements with near- 
by garages and parking-stations, 
whereby all parking bpusiness:sent 
by the theatre would be accepted 
at reduced rates. A campaign of 
sereen trailers and ‘‘spots” in the 

display -ads 

as) shown 
herewith, 

[ got the al- 
tention of 


hee me ee 
al Comedy. 
ON—fee Artists, 
ion 
' 


s Are you taking auto own- 
advantage of the ers, W ho 
Special Kunsky would drive 
Auto-Parking 
Service? Ask at to any Pub- 
Box Office lix-Kunsky 
for tickets good the atre, 
for reduced rate 
at nearby garages where 4 

| parking 
@ station. at-| 
tendant in 


uniform 
took the car and guaranteed to 
ring it 
abe Ie is getting 80 much talk in 
Detroit that George w. Trendle, 
General Manager of the Kuusky- 
Publix enterprises concedes that 
it is a valuable business getter. 


MR. MICKEY 
FINN 


Because of the expressed 
- opinion in many important 
quarters that the peculiar 
services. of © Mickey Finn 
might have salutatory effect 
within the organization, the 
Editor of ‘‘Publix Opinion,” 
—always striving to please 
has placed Mister Mickey 
under exclusive contract for 
this publication. : 


Mickey is tireless. He 
works day and night, and 
his energy, showmanship, 
loyalty are unquestioned. 
Watch for his contributions 
in ‘‘Publix Opinion.’’ He'll 
de-bunk everything, any- 
thing, and anybody. 

If you like the effect of 
his stuff, write to the Editor 
and say so. If you don’t,— 
keep it a seeret or Mickey’ll 
find out about it. We can 


fire him anytime we want to, 
as he only has a one-way 
contract. 


Christie To Make BANKS WARY 


_ Famous Short 
Negro Stories 


Al Christie has secured 


ries of eolored life which 
been running to huge popularity 


the last fifteen years and 
lished in book form with enor- 
mous cireulation, for the filming 
‘of talking pictures. 

The contracts with Cohen for 
ithe well known stories of the fancy 
doings of the dusky fietional char- 


will give the Christie Film Com- 
pany the exclusive rights to film 
'these stories for Paramount with 
dialogue in talking pictures. The 
acquisition of the Cohen stories 
will make possible a 
novelty in screen entertainment 


and it is said that with the ad- 
vent of talking movies they will 
now find their logical use for pic- 
tures, containing as they do the 
exceptional opportunities for fun- 
ny dialogue by the darktown char- 
acters. 


HEMPHILL’S LOCATION IDEA 


MAY BE USED EVERYWHERE 


Manager W. H. Hemphill recently was given permission to park a 


sign on the lawn in the front of a 


gasoline station and he secured 


this excellent location to advertise “The Lion and the Mouse’”’ play- 


ing at the Publix Rialto Theatre, 


Macon, Ga. 


Since Hemphill was given permission to use this spot permanently, 
The upper part of 


he sunk a letter “‘T’”’ pipe into a bit of concrete. 


back two hours later. This | 


the “TI” allows the hanging of a good- : 
faced affords an excellent medium as it can be seen by motorist 


pedestrians in poth directions for a long distance away. 


The sign in the “ ’ carried copy reading, 
h,—-See and Hear Lionel Barrymore and May McAvoy 
itaphone’s Longest Talking 


ginning July 9t 
in “THE LION 
Picture.”’ 


of theatre and play dates. 


of talking, she 


ing of the Vitaphone feature. 
she was responsibl 


AND THE MOUSE"’—V 


A cut-out of a lion and a mous 
hind an automobile that was driven through the streets. 


also carried a banner on the rear announcin 


And to fulfill a desire upon a cer 
was given the job 


in the telephone directory from A to 
She earned her money a4 


e for selling an unusually large amount of tickets 


the 
\famous Octavius Roy Cohen sto- |} 
have | 


in the Saturday Evening Post for} 
pub- | 


acters of Darktown Birmingham | 


striking | 


size banner—being double- 
s and 


“‘Rialto—All week be- 


e was cleverly arranged to trail be- 
This car 


ge the title of picture, name 


tain young lady’s part to do a lot 
of calling up every white person 
7%—notifying them of the show- 
nd incidentally 


OF “GHOST” 
THEATRES 


A story recently printed in “Va- 
riety,’ reprinted below will inter- 
est executives of theatres in cities 
| which are overseated, as well as in 
| cities which are not overseated-— 
iyet. Although Publix has had no 
definite part in the campaign, yet 
the idea is findine endorsement 
| from most of the executives. 

At any rate, it is good informa- 
ition to remember for conversation- 
al purposes with bankers, news- 
|paper men, chamber of commerce 


! 


| officials, promoters, and possible 
'“suckers’’ among wealthy inves- 
tors. 


“Cireuit executives with theawe 
chains stretching over several 
states have issued special orders 
to all house managers in towns of 
every size to wise up local bank- 
ers on what are designated as 
‘ghost” theatre promoters. Theat- 
rical construction promotions in 
some parts have caused unneces- 
sary competition for chain houses 
through over-seating. The pro- 
moters usually got away with the 
first money leaving the theatres 
in bad condition, not making any 


money for their operators and 
spoiling business for the other 
houses. 

*Tocal bankers and financiers are 


to be given to understand some of 
the methods of chain operation. 
Where bankers have received ad- 
vice from theatre men a promoter 
with an idea for building a thea- 
tre is asked where he expects to 
get pictures and the brand of pic- 
tures he intends showing. Similar 
questions are put with regard to 
vaudeville or presentations if the 
house proposed is to run on a com- 
bination policy. 


“Promoters have been known to 
get bankers or local money inter- 
ested heavily without being able 
to get film from any of the five 
largest producing organizations. 
According to estimated figures, 
country banks have been taken 
for over $10,000,000 in various 
theatre and film stock promotion 
plans. Despite this many local 
financial sources throughout the 
country, without previous con- 
tacts with the show business, are 
still falling. 


“In addition to cutting in on 
business these promotions, it has 
been explained to the house man- 
agers of the circuits referred to, 
undermine the credit of reputable 
theatrical establishments.” 


IF YOU SEE 
RED, TAKE 


THIS DOPE 


Publix in San Antonio has 
tied up to a series of jndus- 
trial movies at the Texas— 
with an idea to boosting the 
“made in San Antonio prod- 
ucts,” to building box office, 
and to increase publicity 
outlets. ‘The gag is simple 
_and one that is going over 
like wildfire. A tie-up has 
been arranged with the San 
Antonio Express, whereby 
their efficiency expert sells 
the idea to the various large 
industries in that city. A 
full page ad is run on the 


Sunday of the week that the 


specified industries’ film 
runs, together with boxes in 
their regular ads. They 
purchase at regular prices 
enough tickets from the 
Texas for their entire staff 
of employees, and hold an 
“Industry Night” one night 
during the week. They also 
get a display in the Texas 
lobby, and a line in the 
regular theatre ads, besides 
an editorial layout in the 
Sunday paper. The adver- 
tiser and newspaper stands 
the cost of production on the 
picture, which is a 300 foot 
average. Ten industries 
have been sold to date, with 
prospects of thirty more, 
making a period of almost 
forty weeks that the Texas 
will have this feature, and 
the full page publicity. 


. 
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Genius Has 


{ 
} 
j 


In Publix 


Ample Room = 


“Grousers’” and carping critics | 
to the contrary notwithstanding, | 
there are countless opportunities 
for gaining individual distinction 
in Publix, declares Harry Marx, 
General Director of Theatre Man- 
agement. | 

“Publix Opinion’? asked Mr. | 
Marx to comment on the fact that | 
recently published magazine ar- | 
ticles have complained that chain- | 
theatre management kills per- | 
sonal initiative. 


HARRY MARX, General Director 
of Theatre Management for 
Publix. 


of Latitude 


tres 
tres 


Lots 
ur de luxe thea where 
3 units play, the house 

advertising mana- 


juagment, ene 

on, and ability. 
“Another type of theatre in 
Publix is the small theatre where 
but very little home office help is 
possible. These theatres are de- 
veloping showmen for Pub- 
lix, and will come | 
many of the big executive names 
of the next four or five years. 

Publix Has It 

“The various types opera- | 
tions throughout the Publix Cir- 
cuit other than the De Luxe the-| 
atre gives an unlimited scope for 
the development of managerial 
manpower unequalled by 
any circuit in the 
world. 
“We have every type of opera-|} 
tion from a daily change with a 
picture policy only, to the de} 
luxe house where we have weekly | 
changes wherein the various 
units program are either 
supervised produced by the 
Home Office departments. Each | 
one of various operations | 
regard of nature offers an | 
unlit opportunity to show} 
initiative in order to put that op-| 
eration in the front rank of suc- 
cessful for our organiza- | 
tion. 
| 
| 
i 
| 


sreat 


irom them 


of 


that is 


other theatre 


and 
ol the 


or 


its 


theatres 


There are a number of opera- 
tions Tivoli, 
Chattanooga; Florida, at} 
Jacksonville; the Stadium, in 
Woonsocket; which split- | 
week band or presentation policy, 
where the manager had the com 
plete responsibility of personally 
taking care of the advertising, ex 


similar to the 


the 


ai 


are 


i\ ‘v) 
STE 
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Ingenious productions please audiences and draw the crowds in many Publix non-unit operations, 


ae ae OC RETO He 


Photo (1) An inexpensive stage setting for “Harmony,” Photo (2) An atmospheric prolog to “Ramona.” Photo (3) shows 
stage looked for the First Anniversary Show. Photo (4) was for “High Flyers” in which the tiny airplane “stunted” in a “bl: 
effect. Photo (5) is “Futuristic Frivolities.””. Photo (6) is “Jazz Village.” Photo (7) is a “Cabaret Nights” show. All of these 
shows were produced and staged by Manager Guy Kenimer and Assistant Manager Walter Morris, with the help of an enthusiastic ; 
artist, and an enthusiastic stage crew and a stage band made up of fine fellows and good musicians. ‘The credit belongs to everyone | 
in the theatre, as well as myself and Mr. Morris,” says Mr. Kenimer. The layout of pictures shows what may be accomplished by 
enthusiasm for one’s job. Mr. Kenimer and Mr. Morris posed for photo (8) on receipt of promise that their pictures would not be | 
advertise Yeast Tablets or Tanlac. ff 


* 


ploitation, house operation and 
production. This is a man-sized 


|time is a discouraging restriction. ; theatres is a part and parcel ofj;is difficult to diplomatically ~ 


job, particularly during the sum- 
mer time great many of 
the citizens of the small communi- 
ties go to the cooler climates for 
the summer. In the south where 
the tourist flow now is nil, the 
problem of securing sufficient the- 
atre business resolves itself into a 
most difficult problem for our op- 
position. Our own resourceful 
managers are holding the line by 
continuous advertising of the al 
luring elements of screen, stage 
and musical entertainment—con- 


when a 


|stant and convincing exploitation 


of the theatre cooling plant, and 
a convincing effort in building up 


jand selling the program of enter- 
| tainment. 


“Their problem invariably in 


|eludes inability to obtain famous 


ional names for stage 


profe 


| shows, as well as the limited busi- 


ness potentialities This of 
course, always makes an ironclad 
budge necessary, and at the same 


To get results requires amaz 
jing feats of mental acrobatics on 
the part of the house management 
and ceaseless energy in transform- 
|ing mere ideas into actualities 
| Necessarily on account of distance 
land isolation in same instances, 
| Home Office assistance in Music, 
| Production, Management and Ad- 
| vertising are limited because each 
|locality presents its own problem 


that only personal initiative can | 
Under these circumstances | 


meet. 
;everyone connected with the the 
atre cooperates to bring about the 
desired result. 

“Successful managers in 
type of operation know all the 
store-window dressers in town 
and every source of possible aid 
so that when it becomes neces- 
sary to borrow a Vase, a shawl, or 
group of artificial flowers and so 
on, to make a stage or lobby, etc. 
lthere is a souce of supply at a 
negligible cost. 

“Everyone on the staff of these 


this 


the: whole and is a contributor to 
the success of the institution, and 
in this kind of an operation we 
usually find a spirit of coopera- 
tion and institution pride that is 
most commendable. 

“In the accompanying lay-out 
of photos, an idea can be had of 
production effort. The sets are 
inexpensive and ean be made 
quickly. Photography cannot 
record the attractive colors made 
by paints, mirrors and illumina- 
tion, but it is all there neverthe- 
less and shows the inexpensive 
have met the reqtirements. 

“Many local managers have en-| 
listed the aid of women’s clubs, 
local drama leagues or litile the- 
atre groups, These ofganizations, 


always seeking opportunity for 
self-expression and artistic recog- 
nition for the creation of fine 
things, eagerly respond to invita- | 
tions to work out in whole or in| 
part, some of the stage produc. | 


tion ideas, In fact sometimes it . 


strain them within the 
commercial-theatre requi 
once they get started. 

“Thus a poster artist does 
as scenic carpenter, painter 
designer and costume at 

“And local talent—sin e 
dancers, instrumentalists, ht 
fuls, and whatnot, from @ Ta 
of 100 miles, is grist in 
stage-show mill. The ler 
never advertised as “local” ta ‘ 
however, because cur 
ing schemes, colors and the 
of rehearsals that amat 
plenty of time for, makes 
ent “look professional,’’ 

“Every usher is an 
the house “property” a 
tising man; scouting up nece 


jarticles that look well — 
| Stage, and actually get 


into the theatre. Every t 
a talent secout-—-and 
friends, too. Everybody 
theatre payroll knows - 


- —By BOB KELLY— 


Director of Publicity and Advertising, Texas ‘Theatre, 
San Antonio, Texas.) 


trihuting to the whole 
are no secrets. 
“click” is a game in whi 


exas too has been taken by storm by “talkies,” and the present 
on indicates that a long and prosperous season is ahead for 
anies and theatres promoting the new type of entertainment. 
vietone is being used by all Interstate houses, and Vitaphone 
been and is being installed in Publix Class B houses in the 
a cities, 
At the present time, Dallas, | — - 
uston, Ft. Worth, Waco, Austin, | pp. : : 
apeutens alate ot aint atres. It is an advertising 
nd Galveston are equipped with) .hedule that costs little, and is 
either Movietone or Vitaphone, OF | croctive, as has been ne ari i 
th, and there is not an instance|}5. office reports from D rhea 
here the innovation has not built Houston. Galveston, Ft Soca 
ee ee ieee ater and Austin, since the opening of 
as “ a a og Late ney Vitaphone in the Melba, Kirby, 
they are played, and theatres) Queen, and Majestic, in -their re- 
hertofore made a bare sub-| cnoctive towns 
each week are now flourish- Th : fps) 
th big box office receipts. OE Sy aon era 
Publicity Does It icra a f 
Exploitation of the novelty is| two weeks in’ advance, with 
eret of the success in Texas. small ads, increasing daily in 


; ‘ F space, in all local daily papers, 
the exception of — Dallas, and in papers directed at. the 


that causes Mr. 


cuit executives. 


with a seven piece band 
body ‘‘doubles” on every 
aginable, instruments, 


the theatre, and lendin 


a ‘“‘specialty job’ is mak 
small theatres overcome 
that -would have forced 


Vitaphone as the eighth wonder 
of the World and “The Marvel 
of the Age.” 

Special campaign of ads and 
stories in Jewish papers. 

Out-of-town papers in'radius of 
100 miles furnished with stories 
and cuts on Vitaphone 
with two passes to each editor 
for opening week of attraction, 
with promise of more passes 
upon the further publication of 
‘stories, to be sent out’ every 
week by the advertising depart- 
ment. 

Double truck in two big local 
papers on opening, tied in with 
Music Stores’,and local mer- 
chants, featuring. Jolson songs, 
and tieing in general with the 
opgning. 2 

Stories and cuts to start two 
weeks in advance, playing up at 
all times that Vitaphone is 
“The Marvel of The Age.” 
OUTDOOR POSTING: 

25 inserts one week advance 
and including playdates : 

20 pictorial 24 sheets, ten days 


equipped with a talking de- 

p to three months ago. The 
in Dallas, installed Vita- 
some six months ago, and 
the first group of Warner’s, 
“small seating capacity of 
house, and its inconvenient 
‘ion made the success of Vita- 
rather insignificant, and it 
removed, going into a subur- 
ouse, the Arcadia, for a short 
ith not. much better suc- 


ment programs are er 


months ago, Publix ob- 
he Dallas rights, installed 
phone in the beautiful Melba 
, inaugurated it with Al| 
in “The Jazz Singer,’ and 
an instantaneous success, 
e picture running three 
a thing that had never been 


AS 


se to theatre. : 
ary) three sheets sniped .over 
town two weeks advance. 

900 one sheets, going up one 
week in advance—block. | j 

1,000 tack cards, covering en- 
tire city, one week in ad. 

10,000 heralds, circus 


Cc. B. Stiff, district manager 
ose houses playing the talkie, 
n in direct charge, and du- 
the successful campaign 
out on the opening of Vi- 
e in Houston at the Kirby, 


mount. 


They sell ‘‘the who 
program to the theatre 


type, 
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GENIUS HAS 
AMPLE ROOM 


IN PUBLIX 


(Continued from Page 4) 
going on—and what’s going to go 
on next week, and the week after 
—and has a definite idea of what 
direction to think towards, in con- 


Making the shows 


body has a iot of fun—a game 
Katz to gladly 
choose the winners for future cir- 


“Some of these theatres have a 
twice-a-week stage band policy,|feld, manager of the “Capitol,’’ 


songs, gags,—and also in contrib- 
uting ideas and motivating the 
ticket sales ideas into actualities. 

“The plan of everyone being 
familiar with everything about 


gestion, or a help, instead of stay- 
ing strictly within the confines of 


close long ago—just as other fine 


cessfully promoted, the entertain- 


hanced, at no cost—and the adver- 
tising value is tremendous, also at 
tno cost, because newspapers and’ 
public are keen to give recognition 
1to the genius of sportsmanlike en- 
thusiasm in any endeavor. 


NEWSPAPER 
ADS BUILT 
~ PRESTIGE 


“Publix Opinion” ¢ 
press, the principal newspapers in 


ling type- faces and displays. 
These ads are paid for by Para- 


each town where the ads appear. 


SOMEBODY TOOK A DIRTY DIG 
AT US PRESS AGENTS, B’GOSH 


(By MICKEY FINN) 


_ Some humorous (and anonymous) Publicity person sends “Pub- 

lix Opinion” the following lyric from the popular song “Laugh, 

Clown, Laugh!” with the sardonic comment that the song should 

There | be dedicated to press agents! fs 

a et iat is CS ee —a Ye Ed’, who used to be a press 

agent back in the old days when 

he had two teeth that hit—which 

was before spending a year in New 

York and becoming an old man— 
denies the contention. 


Whoever the anonymous con- 
tributor is envious of is not ap- 
parent, but most good press agents 
do not feel that they have to envy 
anyone in show business—nor do 
the good ones feel like clowns. 
Certain it is that the man whose 
job is to promote the theatre is 
more than merely a press agent! 


TRY THIS! 


‘“Herewith,” says Nate Fruden- 


ch every- 


_Every- “a stunt that we used to publicize 
thing im-j|our “Cooling System. The young 
dialogue,| man is one of our ushers, dressed 


He’s the thinker and shock- 
ga sug- troops for the organization,— 
and the doer! His is one of 


the untrammeled jobs that is left 
in these days of chain operation. 
His is the real freedom, the real 
happiness of achievement and 
creative effort. Sam Katz is the 


ing many 
obstacles 
them to 


gan has — in- foreign population. theatres have been forced to close vee press agent in Publix—-and 
lled or approximately Six _ Ads to play up three angles Jin even larger cities. ne was broke, too, when h 
Me ho Toxas city had ever| “J8s% Singers, A) Jolson, aud oe ae started! Anyway, when y 

pane? above all, Vitaphone, listing Where ‘this co-operation is suc- Yy, when you read 


the lyrie and keep in mind that 
someone thinks it ought to be 
dedicated to press agents, you can 
laugh—but who the laugh is on 
doubtless is debatable. 


eatly en- 


LAUGH! CLOWN! LAUGH! 
Life is a play and we all play 

a part— - 
The lover 

clown— 


’ The dreamer and lover are al- 
Ways in tears, 

The Clown ‘spreads 
around— ~— 


the dreamer the 


sunshine 


The life with a smile is tl i 
worth while ee 


So_clown till the curtain comes 
down— 


CHORUS 


Eyen though you’re only make 
believing— 


Laugh! Clown! Laugh! 
Even though something inside 


goes to} 


in Dallas previously. ; i t : i ea 
Bees res ty Publix in| in_savence, with two meet |ing United States ase earrying @|in a fur coat, and @ straw Hel.) is grieving 
s playing Vitaphone has| pnouncement. series of huge display ads, pre-|Wwho walked down the streets in Se cat pede Laugh! 
Be uch. intensive and a thor- 10 special block 24’s, for pared in plate form in New York | the City of Des Moines, on arid po cag r heart grow too 
ature that its success was bs oan rg aR on |by expert copy-writers, wali ally hot days, at ets se aragai tery Just be a real Punchinello fel- 
5 : in- i ets. spots. |artists, and printed in eye-compel-| everyone was out 0 ’ low ; 
assured. from the begin 10: block six sheets in sp : and handed everyone a card. The 


You’re supposed to brighten up 
a place and 

Laugh! Clown! Laugh! 

Paint a lot of smiles around 
your face and 

Laugh! Clown! don’t frown— 

Don’t let the world know your 


comments and the talk that this 
stunt created, was far above ex- 
pectation. This young man walked 
into restaurants, drug stores, etc., 
and there is no question that the 
card put over a thought that we 


le show’’ 
goers of 


: ut three days before open-. ¢ ; nha : t ; v var Read 
theatres. pur of picture. oe This er gute Pablix |could not have gained in the daily) OT" pagtiaccio — LAUGH! 
Kirby First £900 teaser cards — business ‘mount at no cost to the ) newspaper.” CLOWN. LAUGH! : 
irby was the first house size, two weeks in advance, Wie theatre or opposition eaceeon' a ‘dacmpgek os 
i i the copy-— “3001 which may be located in those} , ae. s 
eee age gee - THE AGE Is COMING ose Now is any effort required STAGE WEDDING Life is a joke and the laugh 
e Vitaphone. It was open THE BLANK” Theatre. ‘ towns. or is any q ' fon ee 
ere about three months ago, 200 window | acai Ung an id pr — ee a IN THE ATRE We grumble we sorrow we 
aos raneed| tributed by arivé - |the pietures for w p PS pine— 
e Jolson picture, adva pany operating in as tenes a petite has been whetted. It will GOT COIN ed ae 
vo weeks ee a joining cities, ve Pexas key |be climaxed by ‘‘Paramount good for the soul— 
i s 7 e f r ” re 
alld i a. dad gry Cities have big bus lines. week.” : tare wedding ts hot = smile’s a real welcome sign— 
Kirby two weeks, ‘| MISCELLANEOUS: A ; ci i ak eo-orii: Although a stage ing So why don’t we grin till that 
rought the house from a Indorsement of prominens cial Thig i860 Ae  lentirely new to Jacksonville, Man- heart within— 
indifferent success OVeT| izens to be gbistned, 8e ee $l oboe od pean Mr. Katz gee a ager C. T. Chapin after looking Says “this is the road to sun- 
t int| invitation pre ‘ when he recently expresse - “4 3 nought ‘Heart shine—’ 
x the red line to a po pe used in current ads.) ow por if as desirous of closer contact |OVeT his bookings thous cues 
dly profits are now being All ads to play up 18% £ aa abi: to Heart” a First National Pictur Patter 
y k as of Road Show calibre. talaon between Publix and Paramount. would be a very appropriate pic- The World is a masquerade party 
jy inaugurating Mo- Music rae ‘windows. oh Laer A bisaee ee 3 Pighaisiy = ture to tie up with——when that| And we all have our own mask 
songs in i ads. vand Publix is aramount —— 7 . al- to wear; . 
Pe ah gor phonographe. ooeh vewspapers spirit as well as in financial aspect. pope ver a ee ae . The rich man pretends he is 
Dallas, yes ga a on| two weeks in PS acute ero maar The current newspaper cam- ayes Avge op hy Chapin ree ee ; ee 
es eR aia e0nt. Coens seehters obtained |paign being executed by Para- ad in the papers which read, tices 
ign that was forcetu other town’ plication, @ mount will send many dollars to | a0 
ag le to 
creating. All ads, paper.) front them lay: Publix box offices—as well as add “WANTED—A young couple underneath all these false 
a la lobby y - u ri ish trousseau aces 
iam, fee suns pop Special exeursions ¢ un by ta0s {a lot ‘of prestige with the news-|sct ee le 1. 
Ji Spiie pe si wa os eof opening, wish Aer papers FOF Ve ient theeriee Be | P0163 or write c/o Box 1474 At night when we look in the 
re Corey ia in inding ticket to performance. | cause extra money has been tossed |call 5-016 n Ter 
such a point that ifs) 'irailers run two Weeks, fol- |into the newspaper coffers. Jacksonville, Fla. : : We see ourselves just as we are. 
a Movie- bs announcement, fol- nto : The ad was responsible for ap- urse . 
as a sensation. wtb vance, for e week advance Quick-witted. Publix Advertis- rs not only But aren't we all of us actors? 
mmensely popular with) lowed With more detail 28 4° |in¢° Managers will call the atten- Since e ony Raa anawers not Only | We're all of us part of a show. 
; : rogt from the City We appear on the scene without 
of the Interstate thea- program. @ ts ti f the newspaper publishers ; fail Pr 
; - eks, us On: it the state as far ag 
eed brought many ig i LOY ee of bs Meal panel to the fact that Publix and Para- abe eT ce. Out of ‘this Pes wae leave without wanting 
ars into the box office. ee ovth stills, Vitaphone |moynt eat out of the same feed- | sou : <r dures couples were beets 
heated. tt cards, entitt oe te CA aang bag—and that the extra Para- ene tare an interview. I played the part of a lovér— 
pho mosphere prevar ne ay Artist {mount money came to them on aske ; ; ants in tows ‘To others my song may haye 
ers kept before upen ae tees yes Recide detail |the endorsement of the Publix Regs very aenerously cael Ghanins; 
bs the) @F ai ‘ ah 3 fact, -as|contributed ve Sah But the one that keeps my heart 
ao rr oe per aaum of twenty window again Sel Ps ae divert- |the bride and groom received pres- ningitie 
| nd. revolu displays I ath ik PD a huge part of a direct-mail |ents that they wouldn't npr Is a million miles from my 
| the case permitted. f enthu- AeA: eived otherwise, and the theatre arms. 
pry note: of e n budget into newspaper |cei F 
“re “ond a feeling of oer ae niet les Ld i got a lot of extra box office RoUr My mask is all worn out with 
siasm, an idea that |space instead. me aner ) 
ty, getting over the Vita- fa oe ble to |ishment from the huge newspap tear drops, Sa : 
ye soison show, with oe If Managers take the trouble The flowers were given} At night when it’s laid on the 


the 


is absolutely the great- 


hone, explain 


sements have 


this to newspapers, there 


reads. 
Bpeee by a local florist 


; shelf; 
for the wedding I may make the World think I'm 


EEE ee 


baat st innovation amu f a desire by some ; ‘ i 
| ag od oilt ee campaign, with variations, | leo ‘p poy Oe ae ae ‘eg ap gate uote eae! e Pen iy trans 
| aieae in-|is the nucleus around tee BAe ee Wcwane perk will be will-| holding eight candles; ee a — an Mastek How rich it. may 
| yy Stiff, L.| advance advert? pus ec fe to give them to Publix thea- vga a. inte a. pa I ee keep on acting, acting, 
aor of iass| in euch OY MS ty to prob| er besmuse there Weatres up /ANC ERS nich the Drie abd) jSRe “paguacei — Lash 
Rectent, function-| ably one of the major reasons sible financial ability. bes groom passes. clown, eats 


its huge success. 


San Antonio Publix 


25rm, 1928, 


6 : PUBLIX OPINION, WEEK OF AUGUST 


A.J. BALABAN GIVES VIEWS ON | 
POLICIES FOR STAGE SHOWS. 


_ “Variety” of last week published a most: interesting interview |= 
with A. J. alaban, one of the owners of the Balaban & Katz group 
of theatres in Chicago, which for ten years led the world in excel- 
lence of operation methods, programs, and sales effort. 

Mr. Balaban, who has had di- os 
rect supervision of the entertain: | yuqmmmmmaniuiiiiiiyiltinNtRNeRHe® 


ment policy of those theatres, and 

ho f ‘tions in th » capac- 

ity in addition: te his added duties Who Else 

for Publix, is one of the ablest 

and best posted showmen in thea- Do You Know 

tredom. His opinions are inva- 

riably correct, and are always in- That Ought 
To Get A 
Copy Of 
‘“PUBLIX 
OPINION’ 


teresting, so Publix Opinion takes 
pleasure in re-printing the 
“Variety” article. 

A. J. Balaban, of Balaban & 
Katz and knows as the daddy of 
picture houses plus, is recognized 

Send in the name, posi- 

tion and addréss to the 

Editor, and it will~be 

mailed. Remember, it 

is only for PUBLIX 

responsible employees. 


as the originator of special attrac- 
tions for picture houses. He is an 

Clip from it for all 
others. 


authority in this field. 
ea TAHT UU TU TM 


Commenting on the branch of 
picture business in which he is 
particularly interested, Mr. Bala- 
ban remarked that no one could 
predict the length or life of spe- 
i He did state that 

I. M. Halperin, associated with 

James R. Cowan‘in the Publix 

Theatres’ production department 

here, leaves for the coast in a few 

days to take charge of Movietone 

production of shorts in the Para- 


cial attractions. 
the present form of stage band 

mount studios under B. P. Schul- 
berg. 


GREE 


Who Has Some Ideas Or 

Contacts For National, 

Circuit, Or Local Ad Or 
Publicity Tie-Ups?? | 


ON PICTURES OR ON STAGE SHOWS, 
OR BOTH. 


Fitzpatrie! 
in Illinois 
| Lincoln-Dixie 


Bepeereersnesscses sys 


Chicago Heigh : 
Island, the Lyri¢ an 
i 


made in practically 
Lyric, Blue Island, ¢ 
coln-Dixie, Chicago Hel 
Sunday vaude. Winter 1 
is a feature of the E 
remaining houses all have § 
picture policies. — 


ggestions 


¢ 


Write to Publix Opinion, listing your su 
and names and addresses of same. 

You'll get due credit. The contacts will be pro- 
tected—and intelligently canvassed. 


= H i HN} i} TT Hy n " 4 1 2 
SIRNA 


“ : : Tr ae Pre. 
“Yo Ho! and Other Nautical Terms!” Cries Admiral Goldbe 
_ Lew GOLDBERG of the New Haven, Conn. “Olympia” got “all wet” on this stunt, but it got 
coin. He rented a boat, bannered it up and for $6 a day, made his show stick in the eye of every Om 


the many thousands of bathers and beach-lizards who otherwise u ¥ i ght 
; s zards erwise wouldn’t have given 4 
Its a good stunt to copy for anybody! ; a by wy —_— “ * 


presentation is using up its au- 
diences. 

One disadvantage about the cur- 
rent type of presentation, Balaban 
said, is that its regular overhead 
is too high for picture> houses in 
smaller towns as a_ steady diet. 
He named Syracuse, Seattle, Port- 
land and Kansas City. These loca- 
tions, he said, need special attrac- 
tions brought in at intervals to 
build up business. Coming under 
special . attraction classification 
would be picture and stage names 
and novelty shows. 

As to the probable future policy 
of Publix theatres in the presenta- 
tion field, Balaban said the begin- 
ning of next year will see several 
distinctly variant types of stage 
shows alternating. among the 
houses. One week a unit will be 
built to feature the m. c. wherever 
it plays, and adaptable to the vari- 
ous personalities; following it on 
the route probably would be a 
musical comedy unit, with story 
continuity and situations; then aj} 


esc ac. [READING THIS STORY WON’T HURT ANYONE'S AMBITION 


novelty unit built around a head- 

liner or special gs oti ee. % 
Alternating of these different) R asta 2 = ge i 

types of units will provide a va- : \eprinted from The Rivoli § otli ” . . a p f K : 
rhetsr more or less lacking at pre- | | Pp ght, service publication for the Rivoli The atre, New York. 
sent, according. to Balaban, and 2 : 

a will not.cater continuously to one 
type of customer and consequent 
exclusion of others. —— 


eas (A Steg ala Man 


band leader with his band from} 
ce By L.A SHEAD 


stage to pit. Musical eomedy and 
operatic units probably would use 
pit accompaniment. 
: About an M. SG. i : A YOUNG MAN ENTERED THE THEATRE BUSINESS DN 1906 in c fromo building storc show 
Some pips a the ee of ages which consisted of cemp chnirs on the lovol floor, « crutely constructed vox-office 
ee : sevens Hg cae aie an | oné en orehostra of ono man -- he being that orchestra -- playing on & someabat out 
9% @epend on mental ability as of tuna piano.<——— Hie salary sas emoll byt it holped him to pay exponses for his . 
well, as personality. He stated | ecucations --- The films wore mostly about 500 fect snd of foreign origin. This 
every m.c. must handle his part of yourg hen sav ohead of thoso times and the future pos- 
the. house as much as possible, sibilities of tho infrnt industry. Ho scvod, and out of his 
using his superiors as a guiding small onrnings finally lecsed a store chore he built his 
hand to keep his feet on_ the own little thontro. Ther he dreamed about large cinema 
ground and not relying too much paleces - ert - music - stage presontations ~ better 
upon his producer. : picture service. He forned @ partnership sith t70 
other young men rho also were éreeming of this 
4nfant industry. --- They planned and planned --- 

} and from the success of their early ventures --- 
who regard themselves somewhat | built the first lergo cinona paiace in that part of 
as an act and depend upon others | 
declared one of the most impor- =; — instantaneous. 
tant things an mc. can do fo} allt ; , Tho namo of this 

On the other extreme, Balaban with the utmost 
said, is the m.c. who has failed in ontertainment. 


If following this policy, Balaban | 3; 
to put them across probably will | the country. The es iy 
establish himself is to constantly young man and 
because he oversteppéd the bounds Their oporutiors 


This young man ws invited to hood 
this organization as ite pResrpewr. Ii 
In one of his first efarcasce 
to G group of expeutives of 
his agw orgonizetion he enié: 


"It.is Prose that the Publix 
Ts s tion ia the logical 
culmination of the desires of the 
constructive thinkers in tho noticn 
pieturs industry. It is the ronlizetion 
of the hope of many men sho heve spent 
© great many yoors ‘in the chese to " 
capture thie ifocl, 
I have never allowed this fet to ceca 
ue ~~ thet uncertainty and cheos have losg po 
lot of the motion picture thectrs businoss << 
and that just as soon ce the constructive, 
thinking forces of this businoas could gather 
4 conference table ani form the best thoatre {i 


of this country into a company — t woul at | 
bo pwépt away and the latent hopes of many thontre mon Se pesariansteel 


I see in you men an irresistible force Aovolopme 
-” : capabls of . 
gs capable of lifting theatro apaceatnn a @ plane fer veyeks ail 
_ the most carping critic -- capable of developing a theatre to which 
¢ point with pride -- glowing pride 
When this hts been done -~ and 
@one =- 9 shall hove ostablished « 


said, an m.c. in most cases can | 
last as long as he desires. Those | 

be eliminated. Balaban described | ; : . ueceas of this 
it as a survival of the fittest. He} git theatro was 
keep in personal contact, with his Ww his associates 
audience. became synonynous 


and tried to hog the entire show 
for: himself. This sort of m.c.| 
usually has a strong desire to} 
stand out like a beacon light. In-/| 
stead of having quality musicians 
and other assistants to build him | 
up, is too confident of his ability | 
to give a one-man show. He al- 
ways flops, A. J. stated. 
About Women 

Regarding girls as mistresses of 
ceremonies, Balaban commented 
that their general inability_ to 
eatch on_is explainable in, that it | 
is almost’ impossible for a woman | 
to be both dignified and a come- | 
dienné. Where it is easier-for a 
man -to combine these talents and |} 
employ either at-will, most girls 
eannot effect the same combina- 
tion without losing in appeal. 

Importance of Chicago as a pre- 
sentation district has been estab- 
lished ever since that style of pic- 
ture house entertainment was 
started. Because of his full 
knowledge of the field, Balaban is 
ealled into New York every week 
y ‘Publix to act Mm an advisory 
capacity over units produced there. 
In Chigago he supervises the units | 
roduced weekly for the B. & K.- 

upsky-Skouras route, and -also 
those ‘produced here at intervals 
for the entire Publix eircuit. There 
are weekly confereficés on presen- 
tations produced here, attended by 
Spiro and Charles Skouras, How- 
ard Pierce of the Kiinsky officers, 
and A. J. Balaban. Producers 
stationed in Chicago for B. & K.- 
Publix are Louie McDermott, Jack 
Laughlin, Will Harris and Harry 
Gourfain. Leo Starr is in charge 
of scenic and lighting depart- 
ments and . Leopold Spitainy 
none bene panes productions. 

are under the supervision 

A. J. Balaban. 4 sé 


erow and thoy added new palaces of 
enterteaiument --— cach one larger and 
fincr than the othor. The wholo 
industry watched their trogress rith 
eancrness. --- They were copicd and 
looked to as the stenderd fur modern 
theatre operations --- Their businoss 
bogame phenomenal --- thon ---- 


tho most powerful producing corporation which was 


operating a nationel Chain of theatros rocognized this 
young nan end his cssocintes es the most suoce softul 
.ond advanced theatro operators in the country. --- 
They vatehed thoir progress and. concgived an 
affiliation which would’combine tho brains gf 
this local organization with their clroady 
great strenght and theatre heldings to croato 


PueLtx TSEATRES 
a trade mark that would stend for the biggest 
thing in motion picture theatre operation and 
recognized throughout the nation as poerless 
erusement institmtions.’ 


CORPORATION 


6 taliemn, which will form the 
_ those who follow us. Ye will have 
foundation for a business that | 
its economic solidity with the 
industries of this country". — 


Tre late Williom P. Gray, 
the Grey circuit, New England, in. 
meseogo to this same convention of 
utives said: - ‘ ‘ 

"As president ; 
bp hoerd him in peed 
~  notio is pep, his straight 
shoulder talks, his frakness, his 
knowledge of the subjects that he 
is how he got his job and I can 
thet it is @ pretty good job. This 


* not handed to him on a silver platt 


the same chances for you oll. If § 


whet he has at his age and got it through oily he 

one soure 

honest With himself and his employers and eiving to chm bie abuse 
yalty, then certainly after this convention you should all feel that 4 


® most wonderful future if t x 
examplp is my advice to ean ee ee ens * 


Dir 
4 De Te ae cee 
sar 
Rar O40 tae 


—_—— 


icipated in this celebration. 
famount Week is a feature in 
ount’s great national news- 
dvertising campaign which 
‘S in 695 newspapers in 413 
reaching a circulation of 
10.0,000,000. 


dvertising cuts and one-sheets, 
in as 
arge a quantity as desired and 
n be secured from all Paramount 
changes. 

Paramount Week has for eleven 
rs been one of the big features 
he opening of every new sea- 
It has been thoroughly sold 
e public and has developed 
© a trémendous business asset 
theatres. This year there is 
unusually large quantity of 
d Paramount pictures available 
booking on this occasion. They 
ude such current releases as 
hard Dix in ““‘WARMING UP,” 
h sound and silent form; 


ttest weeks of the summer 
ie Paramount Theatre, New 
Pola Negri in “LOVES OF 
.CTRESS,” sound and silent; 
| FIRST KISS,” the first star- 
picture with Gary Cooper and 
‘Wray; Esther. Ralston in 
: SAWDUST PARADISE,” 
ind and silent; Zane Grey’s 
TE WATER HOLE,” with Jack 
and Nancy Carroll, with 
nicolor sequences; Anne Nich- 
“JUST MARRIED,” with 
nes Hall and Ruth Taylor; 
IGGARS OF LIFE,” a big spe- 
which features Wallace Beery 
first dramatic role in years, 
Louise Brooks and Richard 
In addition, the Emil Jan- 
-Ernst Lubitsch masterpiece, 
E PATRIOT,” is opening in 
e key spots. 
Such recent Paramount product 
arold Lloyd in “SPEEDY,” 
s Meighan in “THE RACK- 
’ Clara Bow in “LADIES OF 
i MOB,” Emil Jannings in 
STREET OF SIN” ard 
Bancroft in “THE DRAG 
is also available. 
aramount Week, through con- 
exploitation over a long 
has developed into a ng- 
institution, one on which 
atres, by featuring it, can cash 


—S———— 


TO 


RAMOUNT WEEK” FOLLOW 
ATIONAL BOOSTER CAMPAIGN 


, ee By LEON BAMBERGER 

€ week of September 2nd to 8th, which includes Labor Day 
k the celebration of 11th Annual Paramount Week hes 

leading theatres in the United State$ book Paramount pic- 

olid throughout the week. i 


ee ad sales items, consisting | 


dvertising manager at Sheas Buff 
like this, free, for only 50 singles a week! 


FREE 
Shea’s Buffalo 


ERE'S another interesting contest! For 
H work you can win 2 pair of free tickets 
plete admission all ‘next week. 
Be sure and get yours! 


Take the FIRST WORDS given 
1” find che missing words to complet 
proper form. Bring o¢ tend your answer to the 


Your answer m 
‘THE TIMES. 


Monday. ty-five 
a day ie PAIR OF TICKETS to Shea's Buffalo, good for 


‘Two Free Admissions all nexe week. 


The ocher nine words to comple ae ws wilh be Lae oe ee 
want ads today. Look iy 
is completed i¢ will make a statement 


Contest is to everyone except ¢m| 
Peer dhe contest each day if YoU 
: sccurecy 
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Last year over 8,000 theatres 


| RADIO VALUE 


Paramount’s proposed radio 
broadcasting station in Hollywood 
has the possibilities of becoming 


a definitely valuable asset to the 


industry, says the Exhibitors’ 
Herald, in an editorial. Accord- 
ing to Paramount’s assurances this 
new radio station will not be over- 
burdened with company propagan- 
da but, instead, will seek to com- 
mand a wide interest by virtue of 
entertaining programs and at the 
same time will hold.itseif subject, 
under all circumstances, -to the 
best interests of the industry gen- 
erally. 

The Paramount company, upon 
various occasions, has exhibited a 
broad and understanding vision, 
and it is therefore logical to ex- 


OTTEN FACES,” which is pect, especially in view of the pro- 
capacity business in one of 


posed policy, that the new station 
will be something more than an 
advertisément for Paramount pic- 
tures. 
carried.into effect Paramount will 
not suffer and the industry at large 
will be greatly helped. 

Contact by radio with the public 
has developed into a tremendously 
important avenue of communica- 
tion. Because of the complexities 
of the radio situation the motion 
picture industry up to this time 
has been left without an adequate 
radio voice. Congestion on the air 
has been rapidly becoming more 
acute and unless some factor in 
the industry were to take early 
steps toward the establishment of 
an adequate radio veice for the in- 
dustry it is conceivable that at 
some later day the industry might 
find itself virtually locked off the 
air. 

Indirect advertising is the only 
effective type of radio advertising. 
Hence, it will be possible for Para- 
mount to make its station profit- 
able without keeping it a distinct- 
ly propaganda agency, thereby 
leaving time and opportunity for 
dealing with important matters 
affecting the entire business. 

With the Paramount station 
conducted as it promises to be, 
the industry will find itself much 
better equipped to defend and ad- 
vance its most vital interests. 


” gets four 4 x 10 Ads a week, 


TICKETS 


> weer al 93 on . 


Announcing | 


“Missing Word Hunt” 


a few minutes’ easy and pleasant 
to Shea's Buffalo, good for com- 
Fifty free tickets will be given away each day. 


HOW TO WIN 


each day, search through the want ads and 
e the sentence, Arrange the sentence in 1t¢ 


“MISSING WORD EDITOR” 


Want Ad Department - - - - Buffalo Times 


ast be in by 10 A. M. 


the second day after the words appear in 
Friday's) ansger muse be received by 


Le apt l pia correct and nearest solutions t 


the 


of THE TIMES and Shea's 
a jg REMEMBER—neataess, 


are the deciding factors! | 


MgzseBiess hh 


[Ee aes ——— 


If the projected policy is) 


KELLY DIDN’T MISS opening on Saturday, and two 
ANY OF THE SCRIBES hundred and -thirty-seven news- 


See ap. ci a a and women turned out 
: —setting a record for attend 

Pe in. Supe LAR alae pee “% newspaper previews for aie 

: , ob-|theatre in Texas. 

ape hd ane ae San Antonio, Enthusiasm was the keynote of 

“Telling ‘The bebe oe Haines in all indorsements by the editors 

porenetcs ve ce aan and their staff, and the preview 
“€ on} was resultant - 

Wednesday night preceding the|licity. fe ee 


PARAMOUNT PICTURES 
POLICY, 1928-9 


A Statement by S. R. Kent 


Paramount’s leadership of this indu 
stry for 17 years 
has depended upon supplying the best quality sveuities in 
the largest volume to all classes of theatres at right prices, 
We are keeping that fact in mind for the present season. 


es good show makes good money in any season. “Warm- 

ing Up,” sound or silent, is cleaning up for theatres.. Silent 

productions. like “Forgotten Faces,” “The Racket” and 
Speedy” ‘are clicking big everywhere. 

First and foremost, between now and next August, Par-. 
amount will release 70 great feature pictures. In stories 
stars, casts, showmanship and production values they con- 
stitute Paramount’s finest line-up since this company has 
been in business. These include “Wings,” “The Wedding 
March” and “The Patriot,” all available in the next three 
months. 

Fifty or more of these features will be synchronized 
most of them with talking sequences. 

Both silent and sound prints will be available on all 50. 

Each individual attraction is being produced to sell profitably 
to the public either silent or in sound. In either form they 
are Paramount box-office quality to the last foot. 

The Christie Comedies output of 32 class short features 
can be played either silent or in sound. Paramount News 
will soon appear in a-sound edition. But Paramount News 
in its.present form, which in a year has become the indus- 
try’s leading news reel, will continue to be available to all 
‘houses. Additional shorts, silent and sound, will be an- 
nounced. 

Paramount guarantees to the 19,000 theatres not now 
equipped with sound as well as to those with installations a 
continuous flow of the best pictures this-company has ever 
released., 

Whether you need sound or silent pictures, or both, Para- 
mount is your one backbone service, your one main reliance, 
in 1928-9. - 
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3 Publix Weeks 


For Coogans 


Jackie Coogan of film fame, and 
his Pa, of hoofing fame before ha 
became more famous as the father 
of Jackie, are scheduled for three 
more weeks of Publix stage ap- 
pearances. They will appear at the 
Metropolitan, Boston, during the 
week of Sptember 7, The New 
York ‘‘Paramount” the week of 
September 15, and Shea’s Buffalo, 
September 22. The act has been 
a box-office record breaker in 
Chicago and Detroit Publix the- 
atres, and the Coogans, thru 
friendship for Publix officials were 
willing to extend their playing 
time three weeks, instead of con- 
tinuing their plan to go abroad 
after their recently completed De- 
troit showing. 


PETROFF GOES 
ABROAD WITH 
WIFE-STAR 


Boris Pe- 
troff, one of 
Publix - noted 
stage produ- 
cers who for 
the last few 
months has 
been giving 
his exclusive 
attention to 
the shows at 
the Capitol 
Theatre, New 
‘York «fer 
Loew, is go- 
ing to take a 
needed vaca- 
tion for three 
months and 


Boris Petroft 
spend it touring Europe, Asia, and 
Africa, with Mrs. Petroff, who in 
stage life is Dorothea Berke, late 


star of “Havana.’’ .Mr. Petroff 
has been commissioned by Publix 
to. purchase any ideas, stars OT 
novelties that may appeal.to him. 


NEW. THEATRE 


The “Bijou,” formerly operated 


‘\py Keith, at Woonsocket, is now 


| Publix: 


Musical Accompaniment And Effects For 
“The Patriot” Is Publix Contribution 


When theatregoers see Emil 
Janning’s newest picture “The 
Patriot” at the Rialto they will 
have witnessed not only what is 
indisputably Jannings’ most 


Thus it is that in setting “The 
Patriot’ to music, as well as pro- 


viding it with its “sound effects’, 
such as galloping troops of cav- 


powerful creation—said by some 
critics. to be the outstanding 
drama of ‘the decade—but also 
they will hear the beginning of a 
new epoch in music in the pop- 
ular priced theatre. : 

Aside from the dramatic as- 
pects of “The Patriot,” the pro- 
duction is of attention—compell- 
ing value because of its musical 
investiture. Paramount, more 
fortunate than its competitors, 
was able to draft the services of 
the eritire musical department of 


Publix Theatres, its theatre-op- b 


erating subsidiary,. when syn- 
chronization of film loomed upon 
the horizon. 

Nathaniel W. Finston, general 
director of music for Publix, was 
given added duties of similar na- 
ture for Paramount pictures. Mr. 


Finston, who has had six years: 


of technical experience in making 
phonograph recordings, came to 
the motion picture theatre from 
the New York Philharmonic, the 
Boston Symphony, and the’ orches- 
tra of the New York Metropolitan 
Opera Company, Then he con- 
ducted the huge orchestras in 
Chicago’s noted super-cinema. 
palaces, and came to New York in 
charge of the musical efforts of 
the Paramount theatre and the 


Publix circuit. He has had nearly | 
ta, dozen years of experience in 
scoring motion pictures for huge 


symphony orchestras. 


alry, it has been done expertly 
and with the plausibility of im- 
aginative qualities that experience 
gives. 

In setting “The Patriot’ to 
music, Mr. Finston had the as- 
sistance of Adolphe Dumont, 
whose experience almost parallels 
his own. Mr. Dumont conducted 
the 75 piece Paramount theatre 
orchestra when it “recorded” the 
Jannings film. He also super- 
vised its scoring, in association 
with Mr. Finston and Irving Tal- 


ot. ‘ 
With knowledge of theatré re- 
quirements constantly before 
them, Mr. Finston. and Mr. Du- 
mont called in Dominicd Savino 
and Girard Carbonara, noted com- 
posers. Except for two Russian 
hymns which are sometimes used 
as the theme tune, and at other 
times as counterpoint, all of the 
music is original, and composed 
especially for ‘The Patriot.” 
Most: of it is the genius of Mr. 
Carbonara and Mr. Savino, but 
some of it is also the creation 
of Mr. Finston and Mr. Dumont. 
" The music in the love theme 
that is in the scenes between 
Florence Vidor and Lewis Stone, 
is of particularly haunting and 
tender fabric. This is the com- 
ined. work of Carbonara and 
Savino, Savino is the composer 
of a vast amount of music for 


cinema theatres, as well as the 


composer of. ‘Twilight Hours” 
and the new “Study In Blue” 
which Paul Whiteman is using 
with great success. Carbonara 
has written a number of works 
for the stage. 

In the instrumentation of the 
score, the musicians of the en- 
tire world were culled, and added 
to the Paramount Theatre orches- 
tra for the recording. Michael 
Gusikoff, concert master of the 
CHAS. 

Philadelphia and New York Sym- 
phony orchestras occupied the 
same position in the Paramount 
orchestra during the synchroniza- 
tion process. Corrado, player of 
the first horn in the Metropolitan 
opera is another star whose music 


is added. Likewise the liquid 
notes of Solomon Cohen, first 
trumpeter of the Philadelphia 


symphony. 
ih the scenes where the singing 


of ‘the Russian hymns adds tre- 


jmendously to the pathos of a na- 


tion bled white under a tryant’s 
rule, Mr. Finston was able to ob- 
tain the entire Russian Symphony 
choir which Basil Kibalchich re- 
cently presented at Town Hall. 
Such vocal artists as Dimitri 
Creona, tenor in the recent pro- 


duction “The Kings Henchman”. 


by Deems Taylor and Edna St. 
Vincent Millay; Michael Schwez, 
Viadmir® Daniloff, and Lena Os- 
trovsky of the Russian: Imperial 
Opera, and Valja Valentina, mezzo 
soprano who sang supporting roles 
with Chaliapin. in the Chicago 
Civic Opera, are in the choir. 
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Publix Theatres Corporation, 


“THE UNDEMANDED EFFORT IN BEHALF OF TH 
IN HAND, IS ADDING MANY NAMES TO THE L 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix. Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 


A. M. Bortsrorp, Dr. Advertising Beny. H. Serxowicu, Editor 
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Can This Be True? 


The motion picture and popular priced amusement 
industry has survived many discouraging obstacles, in- 
cluding the mediocrity of many of its “critics,” but when 
the day comes—and it won’t be long now—when news- 
papers recognize the fact that popular priced-theatres 
attract as a steady average, the population of any com- 
munity once-and-one-half times per person per week, 
(twice a week, says Will Hays) they'll recognize. the 
theatre as their: most powerful ally and news-source 
When they discover that 80% of the ticket buyers are 
women, they’ll publicly brag about their circulation 
hold on your women ticket-buyers because that boast 
will please the big advertisers who write and aim their 
copy at women. When the merchants generally discover 
that America leads the world because the movies taught 
the world American standards of living, styles, fodds, 
etc., there will be so many merchant tie-ups with theatres 
and attractions that it will no longer be necessary for 
theatres to pay for display-ads. Amd when that day 
comes, the theatre press agent will be as extinct as the 
dodo, because every publication will assign several staff 
writers and photographers to “cover” the theatres at no 
cost to the theatre as a matter of news and public service. 
The newspapers even now are commencing to BUY 
theatre news. 


The modern note in theatre operation is putting 
sanity into the industry—a thing that was impossible a 
few years ago because of lack of organiziation. 

These are a few things for imaginative showmen 
to consider, and to use in conversation with newspaper 
publishers, merchants, and others interested in the 
economics of the community. 


“DECISION!” 


THERE ARE PEOPLE who have a horror of decisions. They 
sidestep and dodge just as often and as long as possible. If they 
can they pass the necessity on to somebody else. Blindly they 
will follow the decisions of others but when it comes to making 
their own they get panic stricken. No man will develope into 
the self-reliant master of his own affairs that he ought to be until 
he acquires the power to decide surely and certainly for himself. 


“JUST GETTING BY” 


ARE YOU like the school boy who is satisfied to pass his éx- 
amination and does not see that the real purpose of being in school 
is to learn something? Many men go thru life with merely pass- 
ing grade, just “getting by,” and there are some of them who 
actually boast of the fact that they have “passed.” The young 
fellow or the old fellow who merely passes—who barely gets by— 
is merely more agile thar? the flunker, the failure, but of no value 
to himself or the world. Is there no joy in doing the impossible, 
no satisfaction in leading those in your class, nothing you desire 
except merely to “get by.” If you are that type of service man or 
anything else it’s time to give yourself a real jolt. 


Publix 


Paramount Building, New York, 


TO RELEASE | 
“WINGS” AT. 
POP PRICES 


“Wings,” celebrated the first 
anniversary of its New York run 
last Sunday, August 12th, with 
little slackening in the remarkable 
business which has characterized 
its engagement. 

This week is heralded as 
“Wings” Anniversary Week and 
distinguished figures in aviation 
are among the audiences as guests 
of honor each night. On Sunday, 
Commander R. C. Byrd, who at- 
tended the presentation of 
“Wings’’ a year ago, returned to 
see it a second time. 


Two Indisputable Records 

Analyzing the extraordinary 
box-office record of ‘‘Wings,’”’ Al 
Grey, heading 
Paramount's 
Road Show De- 
partment, point- 
ed out that: it 
holds at least 
two records 
which indicate, 
to his mind, that 
it is the most 
popular  attrac- 


tion the films 


have yet offered. During the year 
the Wellman-Saunders air epic has 
been on Broadway, more than 
11,000 persons, unable to procure 
seats, have paid $1.10 each for 


“Wings” will 
be- 
next month 
as a program 
picture and 


released 


you'll proba- 
it. 


stories now. 


standing room. Even now 
“Wings” still plays to standees 
several nights a week. The other 
records which ‘‘Wings’’ holds is in 
the advance sale of more than 
$32,000—or two weeks’ capacity 
of the theatre, with twenty-five 
ticket agencies demanding paste- 
boards, which never has been 
equalled by any other picture. 


“In considering the business of 
‘Wings’,” Mr. Grey pointed out, 
“It should be remembered that 
none of the four other splendid 
photoplays which did a year on 
Broadway ever confronted such 
opposition as the air film. In the 
first place, both the Roxy and 
Paramount theatres have been 
built since the other films estab- 
lished their records. It must be 
obvious, with their enormous 
weekly grosses, that these houses 
eut deeply into any picture’s busi- 
ness. Then, since ‘Wings’ began 
its flight, there have been offered 
as competition at vartous times, 
no jess than thirty-three alleged 
road show pictures at $2 top. 
This is another condition which 
other long run movies did not face. 
And, too, the film industry is now 
in the midst of new sound develop- 
ments which give indications of 
radically changing it.” 

Remarkable as the ‘Wings” 
business has been in New York, 
other cities have accorded it a 
proportionately warm welcome. In 
London it is nearing the end of 
a six months’ run. It played five 
months to tremendous business in 
Philadelphia and more than four 
months in Los Angeles, Boston, 
Cleveland and other big cities. 


Viewed by Celebrities 
During the year “Wings” has 
been at the Criterion it has been 
viewed by some of the most fa- 
mous people in the world, among 
them President and Mrs. Coolidge, 
Charles A, Lindberg, Byrd, Cham- 
berlin, Ruth Elder, the Bremen 
fliers, Viee President Dawes, Sec- 
retary of War Davis, Captain Hd- 
ward Rickenbacker, Bert Kinkler; 
the lamented Mexican pilot, Car- 
ranza; Charles A. Levine, the Pa- 
cific fliers, 1, Hegenberger 
and Maitland, e, the 
Prince of Wales, Winston Chur- 

chill and the Duke of York. 


E WHOLE ENTERPRISE, AS W 
IST FROM WHICH RECOGNIT 
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Week of August 25th, 1928. 
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“WHIRLING ARO 


Official bulletins, 


Preeti rs titties 


In view of the delayed opening 
date of the Tennessee Theatre, 
Knoxville, the Peruchi Stock 
Company will continue at the Ly- 
ric Theatre through September 
25th. The Company will then 
move on to Jacksonville to open 
at the Arcade Theatre on October 
1st. 


Mr. John D. Moody reported to 
the Strand Theatre, Montgomery, 
Ala., as Manager of that theatre 
effective August 5th. Mr. H. J. 
Smart will act as Assistant to 
Mr. Farley in the management of 
the three theatres in Montgomery. 


The lease on the Victory Thea- 
tre, Waco, Texas expires on 
August 31st, at which time this 
theatre will be commercialized. 


Effective August 11th, the fol- 
lowing managerial switches will 
be made in the New England Di- 
vision. Mr. Morris Simms, present 
manager of the Strand, Brooklyn, 
will take over the management of 
the. Olympia, New Bedford, re- 
lieving Mr. MeNeilil. Mr. J. P. Me- 
Neill will be tranSferred from the 
Olympia, New Bedford to the Lau- 
rier, Woonsocket.. Mr. W. C, Ben- 
son, present manager of the Lau- 
rier, Woonsocket, will replace Mr. 
Simms ss manager of the Strand, 
Brockton. 


Please be advised that the State 
theatre, Chattanooga, Tenn., will 
open Monday, October ist, instead 
of the date previously advised. 
All other information in our mem- 
orandum dated July 21st, remains 
unchanged, 


HERE’S ONE THAT |Famous-Canadian 


IS WORTH DOING 
ANY TIME! 


The Chrysler Agency of Daven- 
port, Ia., was solely responsible 
for the sponsoring of endurance 
run with one of their new models. 
Manager George M. Watson, al- 
ways seeking an opportunity for 


exploiting his. pictures, arranged 


a tie-up with the Agency that 
proved of material value in adver- 
tising “The Cossacks” playing at 
the Publix Garden Theatre, Daven- 
port, Ia. 


The whole rear of the car car- 
ried a sign on which was lettered 
the title of picture, name of star, 
play dates and name of theatres 
in addition to catchy sales copy 
about the attraction. 2 

This. car traveled the near-by 
cities and smaller towns where the 
driver of the car slowed down 
enough to pass out 2,000 heralds 
to people on the streets, — 

Half of the imprint space on 
the back page of the herald was 
sold to a local drug store which 
was more than enough to cover 
the cost of printing and distribu- 
tion, es 

All in all, Manager Watson got 
a wide range of publicity for ‘The 
Cossacks” at no expense whatever 
to the theatre, 


ELL AS THE PARTICULAR AS 
ION AND PROMOTIONS ARI 
NICHOLAS G, W 


Executive in charge of Co-ordination an 


transfers, etc., issued by Harry Marx, General D: 
tor of Theatre Management. ae 


Cerer eer cirri tsi iri iiiiiriiititiiis.. 
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THE PUBLIX | 


The new Tennessee Thee 
Knoxville, Tenn., will open 
public on Monday, October | 
1:00 P. M., with its regulz 
which has been establish 
lows: 


to eonsist of—Overture pr 
news reel, two vitaphone su 
one reel novelty, two ae 
stage band and feature pictu 
each half. The above infor 
will be identical for he 
Theatre, Chattanooga, excep 
the two band acts 
versed. The other info: 
our memorandum dated 
remains unchanged. 


Arrangements have bee 
to close the Lyric Theatre, 
N. E., effective after busing 
urday, August 18th, until 
notice. ; 


ive 
ig 


Mr. Everett Bagley will a 
the management, of the C 
Theatre, Belfast, effective 
18th, replacing Mr. RB 
whose services with the 
terminate on that date. 

. 


Please be advised th 
der to properly prepare t 
of the Olympia Theatre, ¢ 
for the installation of sou 
ment, this theatre will be | 
after business Saturday, A 
llth. Effective August 
present Olympia policy 
transferred to the Broadwa 
atre, Chelsea; which the 
now closed. Information 1 
to the reopening of the | 
and its new policy, as well 
of the Broadway, will be 
coming. “a 
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s. Told to Re 
‘Variety’ Regu 
All Famous 
Managers have been 
read Variety regularly, 
At the recent 
F. P.-Can. at , Albe 
managers present were as 
they read Variety. They 
told if not reading it, to ¢ 
once and continuously, 


Pb 


was that Pamous-Canad! 
all ce managers to keep 
ov things theatrical. - 


